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Today

Top tips for using your social 
media platforms to promote 
weddings

The use of your brand to 
ensure you have visibility 
during closure

Tips for engaging with new 
couples



Funnel

Brand Awareness

Consideration

Conversion

Advocacy



Flywheel

Source: https://www.hubspot.com/

Attract: Attracting is about using your expertise to create content 
and conversations that start meaningful relationships with the right 

people.
Engage: Engaging is about building lasting relationships with people 
by providing insights and solutions that align with their roadblocks 

and goals.
Delight: Delighting is about providing an outstanding experience 
that adds real value, empowers people to reach their goals, and 

become promoters of your company.

https://www.hubspot.com/company-news/hubspot-launches-service-hub-to-transform-the-way-businesses-delight-their-customers


Top tips to promote 
weddings & 
attracting new 
couples 



Why use 
social media? 

Source: https://go.weddingwire.com/newlywed-report

https://go.weddingwire.com/newlywed-report


How do 
wedding 
couples use 
social media?

 For inspiration 
 Engagement

 Venues

 Dresses/suits

 Flowers

 Jewellery

 Photography 

 Honeymoon

Makes destination weddings easier

Access to ideas and options

 Share with others 



Inspire, 
Inspire, 
Inspire

@archiverentals

@watsonsbayweddings



Share  the 
experience

Photos: John Sexton Photography 2019

Share the experience through other peoples eyes



Share every 
detail



Be emotive

Source: https://www.instagram.com/p/B_i5HGCpQWO/

https://www.instagram.com/p/B_i5HGCpQWO/


Share their 
stories

 “..couples tell us they most value the overall review 
rating, photos submitted by real couples and the 
recency of a review (70%)” WeddingWire.com



Use video

 There will be 1.9 billion internet video users, 
representing 80% of internet traffic, by the 
end of 2021- Cisco

 By 2022, online videos will make up more 
than 82% of all consumer internet traffic —
15 times higher than it was in 2017 - Cisco

 78% of people watch online videos every 
week, and 55% view online videos every 
day. – Hubspot

 Social media posts with video have 48% 
more views – Hubspot

 Social video generates 1200% more shares 
than text and image content combined. –
Wordstream



Video & Live

Facebook 4 hrs max. Facebook 
says 3 mins get extra reach but 
small businesses should keep 
to 15 seconds. 

 Instagram 
Grid/Wall: 3sec – 1min

 Stories: 15 seconds each story

 IGTV: 1min – 15mins

Twitter: 2mins 20seconds 
(140sec) 

Pinterest: 4 seconds – 15minutes 



Think outside 
the box



Personalise –
do people 
know who 
your wedding 
co-ordinator 
is? 



Promote 
others



Network



Create 
Instagram 
highlight 



Use #

 Use hashtags that people will follow 
#WeddingInspiration

 Use # that give context #WeddingsKilkenny 
#CountryHouseWeddings 

 Create your own hashtag #LoveAtViennaWoods

 Current hashtags #LoveIsNotCancelled 
#CovidWedding  #CovidWeddingPlanning



Pinterest 
boards

2

3



Consider who 
you are 
targeting

Source: https://go.weddingwire.com/newlywed-report

https://go.weddingwire.com/newlywed-report


Lead forms 
on Facebook 
(ads) 



What content 
is working? 



Contact
Details

Are your contact details up to date 
on your social media accounts? 

What happens at weekends? Is 
there someone available to talk to 
couples that have questions? 

Are you responding to private / 
direct messages in a timely 
manner?

Do people know that you are 
available to talk to them? 

 Is there a link to the wedding
section on your website?



Brand visibility 
during closure



Going dark
Do not go 

dark



How often? 

Facebook: 3-5posts a week

Instagram Wall/Grid: 1 a 
day

Instagram/Facebook 
Stories: 3 days a week 5-7 
stories each day

IGTV: as needed

Twitter: 4 - 5 tweets a day



Engagement 

Create content that 
engages your audience 



Be there for 
them

What is the new 
normal? 

What do they want from 
you? 
Reassurance?
Support?
Health & wellbeing?
Advice?



Continue to 
inspire and 
build trust



Personalise 
the business

Share behind the scenes

Personalise the business 



Email 
marketing 

Build your email database 
using: 
Competitions – Woobox, 
Shortstack
Lead Forms (Facebook ads)
Website landing page 



Thank You 

Final Q&A 
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