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Your Introduction to the  
TOURISM STARS OF THE FUTURE

Advertise in Get a Life in Tourism and promote your  
career opportunities to school leavers across Ireland.

Get a Life in Tourism, the careers magazine that promotes the many exciting and rewarding career 

opportunities in the tourism industry, returns this autumn with a fresh look and all new content.

Published by the Irish Hotels Federation and supported by Fáilte Ireland, the magazine features  

a wide array of interviews with rising stars of Irish tourism, plus tips and advice for getting  

started in tourism, choosing the right employer, and climbing the career ladder.

With a print run of 7,500, Get a Life in Tourism circulates to second level schools and career guidance 

counsellors across the country and is distributed directly to school leavers at key careers fairs throughout  

the academic year. This provides you with a crucial opportunity to promote the career opportunities  

within your organisation to the next generation of tourism stars.

To learn more about Get a Life in Tourism and to advertise in the magazine please call  

Carol Bergin in the Irish Hotels Federation on 01 497 6459 or email berginc@ihf.ie. 
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Higher EducationHigher education tourism and hospitality programmes are offered in a number of ITs and colleges across Ireland. Courses range from two to four years in duration and are provided at levels six to nine (higher/advanced certificate to master’s awards) on the National Qualifications Framework. Full-time, part-time, and distance learning programmes are available. 
Higher education institutions providing tourism and hospitality programmes include:

Institutes of TechnologyAthlone Institute of TechnologyCork Institute of TechnologyDublin Institute of TechnologyDundalk Institute of TechnologyGalway Mayo Institute of TechnologyInstitute of Technology SligoInstitute of Technology TallaghtInstitute of Technology, TraleeLetterkenny Institute of TechnologyLimerick Institute of TechnologyWaterford Institute of Technology

National University of Ireland Recognised CollegesUniversity of Limerick
Shannon College of Hotel Management, NUI Galway

Private College
Griffith College

Further EducationFurther Education and Training (FET) offers a wide variety of education options to anyone over 16. FET includes apprenticeships, traineeships and Post Leaving Cert (PLC) full- and part-time courses. 
FET courses and programmes are provided through the Education and Training Board (ETB) network throughout the country, as well as through other local providers. Courses are provided at levels one to six on the National Qualifications Framework. 

Education & Training BoardsCavan & Monaghan ETBCity of Dublin ETB
Dublin & Dun Laoghaire ETBKerry ETB
Kilkenny & Carlow ETBLimerick & Clare ETB
Louth & Meath ETB
Tipperary ETB
Cork ETB
Donegal ETB
Galway & Roscommon ETBKildare & Wicklow ETBLaois & Offaly ETB
Longford & Westmeath ETBMayo, Sligo & Leitrim ETBWaterford & Wexford ETB

The Next Level
Your Learning Options

Run through the Education and Training Boards, the Commis Chef Apprenticeship is a national two-year programme which combines theory and skills learning in college with on-the-job training in an approved hotel or restaurant kitchen.An apprenticeship is a great option if you feel you are better suited to practical training rather than full-time academic life or if you are eager to start earning as soon as you finish school. Open to budding chefs aged 16 or over, you must have your Leaving Cert or have passed a minimum of five subjects in the Junior Cert, or three years’ experience working in a professional kitchen to enter the programme. (See apprenticeship.ie for a detailed list of entry requirements.)Following a three-week induction in a college or training centre, your time will then split between college and work in a hotel or restaurant kitchen. Subjects include culinary skills, classical cuisine, pastry techniques and nutrition, along with food safety, computer essentials, product development, business practice and much more. When you have successfully completed the course, not only will you receive an Advanced Certificate in Culinary Arts (QQI Level 6) you will also have a wealth of hands-on experience in a professional kitchen, which will be a solid foundation for your career and will look great on your CV. If you decide to take your education further you can progress to the Chef de Partie Apprenticeship (QQI Level 7).

The lead industry partner for this apprenticeship is the Irish Hotels Federation. It is coordinated by Kerry Education & Training Board (Kerry ETB) and is delivered in a range of locations nationwide. For further information contact Kerry ETB,  e: training@kerryetbtrainingcentre.ie.

Please visit the ETB websites for details of courses offered. 
To find more FET courses, please visit fetchcourses.ie.

EDUCATION

Please visit the institutions’ websites for details of courses offered.

Do you have a passion for food and a creative flair for cooking? 
If you would like to turn your interest into a rewarding career, then the new 

Commis Chef Apprenticeship programme is a great way to get started.
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The Chef’s APPRENTICE

EDUCATION

Did You Know?
A Commis Chef is 

the term for a junior chef, which is the first step on the ladder in a professional kitchen. See getalifeintourism.ie for a guide to chef 
positions. 

Images: Ireland’s Content Pool
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Talented sales and marketing 

managers are highly prized in the 

tourism industry. As you climb the 

ladder in this exciting role, you can 

expect to command big salaries.

Job: 

Director of Sales             
    

& Marketing

Estimated salary:  

from €45,000

 
Job: 

Marketing Manager

Estimated salary:  

from €35,000

Job: 

Marketing Executive

Estimated salary:  

from €30,000

Job: 

Sales Administrator

Estimated salary:  

from €25,000

Tourism and 

hospitality degree 

programmes 

provide you with a 

great grounding in 

business and include 

marketing modules 

that you can use in 

any industry, not just 

tourism. Please see 

getalifeintourism.ie 

for a list of third-level 

institutions offering 

tourism courses.

Career Path: Marketing

marketing. I found it very interesting and I loved 

that the role was so varied. 

What is an average day like?

No two days are the same in Dalata. On any 

given day I could be onsite at a consumer show 

or out visiting one of our hotels to discuss their 

performance on Trust You. A day at the office 

could be spent working on website content, 

monitoring Trust You, working on ezines and 

organising the logistics of a show. 

What are your plans for the future?

I would like to continue in my role for a couple of 

years and then eventually move into the brand 

side of marketing. I see myself developing 

my career in Dalata, as there is a huge 

focus on internal development 

within the group. Many of my 

colleagues are already moving 

up in the organisation.        

At some stage I 

also hope to go 

travelling in Asia.

MY CAREER

Lauren Stephen discovered her passion for marketing during 

her four-year degree in Hospitality Management at DIT. 

She now enjoys a busy role in the marketing department 

of Ireland’s largest hotel group.

When did you join Dalata Hotel Group? 

I joined Dalata Hotel Group in January 2014 as 

a marketing intern on a six-month professional 

placement that was part of my course at DIT.          
  

I really enjoyed the six months, where I was treated 

as a part of the team, given excellent exposure 

to the department as well as strong mentorship.               

I stayed on with the company until the end of that 

year, working part-time as a Marketing Assistant. 

As I kept in touch with the team in Dalata, when 

I finished college I got a job straight away as a 

Marketing Coordinator with one of the hotels 

in the group and worked with two different           
      

properties before moving to Dalata’s central      

office in 2016 as Group Marketing Executive. 

What does your role entail?

As Group Marketing Executive, I work across both 

of our consumer brands: Maldron Hotels and 

Clayton Hotels. My role includes management of 

the consumer shows, management of our online 

reputation tool, Trust You, management of the 

shopping cart abandonment tool, website content, 

new website project builds and management of 

interns. I work with and support the hotel sales 

and marketing teams which is an element of my 

role that I really enjoy. Last week I travelled to our 

new hotel in Birmingham to visit the hotel, stay 

overnight and then train the team on how to use 

Trust You.

What attracted you to the marketing department?

In college, I was drawn to the marketing modules 

of my course and when the time came to 

choose a placement I decided I wanted to do my 

internship in marketing to get some more hands-

on experience. My internship was great, as I gained 

experience in so many areas of marketing, from 

branding and consumer shows to radio and digital 

Route to Market

Fact File

Name: Lauren Stephen

Age: 23

Role: Group Marketing Executive

Company: Dalata Hotel Group

College: Dublin Institute of Technology

Courses: BSc International Hospitality 

Management, Hunter Sales Development 

Programme, Digital Marketing course at the 

Digital Marketing Institute

‘Pick a course that offers an internship as 

the experience you gain will really stand to 

you when you graduate college. You may 

even be lucky to work for a great company 

who you will stay with for years.’

My internship with Dalata 

was great as I gained 

experience in so many areas of 

marketing, from branding and 

consumer shows to radio and                    

digital marketing.

LAUREN’S TOP TIP
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The insiders’ guide to tourism. Find us online at getalifeintourism.ie

5 Reasons to 
Choose Tourism

+
Your Passport 
to the World

+
Reach for the Stars

HOSPITALITY 
HEROES
Danny Connell and other tourism stars 
share their career stories
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Premium Positions

Inside Front Cover: €1,755 

Inside Back Cover: €1,755 

Outside Back Cover: €1,755 

Run of Page Positions

Double Page Spread: €2,850

Full Page: €1,450

Half Page: €775

All rates are ex-VAT. 

VAT is calculated at an additional 23%.

Advertising Booking Deadline: 

06 September 2019

Artwork Deadline: 

20 September 2019

Published: 

29 October 2019

To book your advertising space in 

Get a Life in Tourism please contact 

Carol Bergin

e: berginc@ihf.ie  

t: 01 497 6459

Please send your artwork to Sarah Grennan  

e: sarah@crimsoncommunications.ie 

t: 01 549 5106

m: 087 686 1272 

DEADLINES SUBMISSION

Double-Page Spread

Bleed

276mm x 426mm (H x W)

Trim

270mm x 420mm (H x W)

Full Page

Bleed

276mm x 216mm (H x W)

Trim

270mm x 210mm (H x W)

Half-Page 

Horizontal

Trim

125mm x 196mm (H x W)

Half-Page 

Verticle

Trim

245mm x 90mm (H x W)

ADVERTISING TERMS & CONDITIONS
•  The Irish Hotels Federation (IHF) reserves the 

right to decline or reject any advertisement if 

the content of same is deemed inappropriate. 

•  The advertiser is solely responsible for 

supplying suitable copy (including any artwork 

which may be required to be reproduced 

appropriate to the printing process) to the IHF 

and its agents within a reasonable time before 

the publication date and prior to the copy 

deadline date. 

•  Reproduction quality is at the advertiser’s risk 

if specifications are not met or if material is 

received after the copy deadline. The IHF does 

not accept liability for any damage or loss to 

artwork or imagery whilst in its custody nor 

during transit. 

•  The IHF reserves the right to position the 

advertisement as they see fit, notwithstanding 

any preferred position requested by the 

advertiser. 

•  The IHF does not accept liability for delays in 

publication. It is hereby agreed that delays in 

publication will not constitute a breach of this 

contract.

•  Payment for any advertisement is to be made 

on receipt of invoice that will be issued by the 

IHF on publication of the magazine.

•  Cancellations must be in writing and received 

prior to the ad copy deadline. If bookings are 

not cancelled prior to the ad copy deadline, 

the advertiser/agent agrees that it will be 

responsible for the cost of such cancelled 

advertisement. 

RATES

SPECIFICATIONS
Finished artwork is to be supplied as high resolution (300dpi) PDF or EPS files. 
Please note, Get a Life in Tourism will publish in a new size for 2019.  
Any advertisers repeating previous ads should resize the artwork to the following specifications.
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