
Copyright © 1996-2022 Booking.com. All rights reserved.  All references to “Booking.com”, including any mention of “us”, “we” and “our” refer to Booking.com BV, the company behind Booking.com™

Booking.com 
 

Thursday 23rd February 2023 
 

Presenters: Paula Brennan & Dave Murdiff 



A look through Booking.com; 
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The 
Booking.com 
Story



1996
Founded in 
Amsterdam

in 220+ 
countries

& territories

28+ million
listings
including

6+ million 
listing in homes, 
apartments and other 
unique places to stay. 

43
supported

 languages

200+ offices 

       in over 

70 countries
12,500+

employees

1,600,000
room nights 
booked 
every 24 hours

187 
million+

verified 
guest reviews

online

17,500+
affiliate partners

Company
Insight.

30
different 
property 
types



Booking.com
Where are our 
UK&Ire Offices?

Dublin

Edinburgh

Manchester

Cambridge

LondonBristol



Booking.com UK&IE Org Chart  

Ryan Pearson 
Regional Manager UK&IE

Brid Ni Chofaigh
Account Manager

Paula Brennan
Market Team Manager

Gemma McGovern
Area Manager 

Dave Murdiff
Senior Account Manager



The Recovery 



Partners

● Value: Commission Discount
● Flexibility

(Genius,Mobile,NR,Stacking)

Demand

● Connected Trip
(Flight,Car,Taxi,Attractions)

● Marketing Campaigns

Ireland 
Vs 

EMEA

● Slower Recovery  

Recovery:
Q3 Company Results:

● 8% Room Night Growth Vs Q2 2019.

● 60% of Room Nights Booked via Mobile (New Monthly Record of App Users).

● 40% of Bookings via Payments Platform.

● 45% were booked through the mobile app

● 31% Increase in Flight Bookings vs. Q3 2021.







2022 Highlights

● Booking.com App 
○ #1 in US and Worldwide (again!)
○ 80M app downloads*
○ 45% of summer bookings 

● 40% of Booking.com’s Q3 gross bookings processed
through Booking.com’s payment platform

● Visibility boost in the UK, USA Australia and India through
big sponsorships.

● Twice breaking record for daily booked room nights for 
Ireland in January (Global records also beaten)

● +40% increase v 2020 in booked revenue for Ireland in 
January



Flashy? Nah. 
Reliable? Yeah.

Eurovision 
Song Contest 

2021

ICC T20 Men’s 
Cricket World 

Cup & Women’s 
Cricket World 

Cup

Booking.com isn’t sexy or flashy, but we are really great at booking you 
the perfect stay. With 28M accommodations worldwide, we bring our 
bookingest finest for you. Every time.

MAY 21

Super Bowl 
LVI

(W) MAR - APR 21
(M) OCT - NOV 21

ICC T20 Men’s 
Cricket World 

Cup & 
Women’s 

Cricket World 
Cup

(W) MAR - APR 22
(M) OCT - NOV 22FEB 22

UEFA 
Women’s 

Euros

JULY 22

UEFA 
EURO 2020

JUN - JUL 21 MAY 22

Eurovision 
Song Contest 

2022





The Connected Trip



Connected Trip
Booking.com inspires customers to explore the world, 
Offers one platform to seamlessly book & pay for 
multiple parts of your trip;

● Accomodation - Core Business 
● Car Rental … Customer Discounts …
● Airport Taxis & Rides … 90% Coverage …
● Attractions … eg. 145+ in Dublin CIty … 
● Flights …  1 in 4 Bookers New to B.com … 
● Packages … Testing … 



Connected Trip  



http://www.youtube.com/watch?v=dmfOy0bnf54&t=744
http://www.youtube.com/watch?v=dmfOy0bnf54&t=744
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Cancellations 



Innovation  



Matching guests 
with the right property 



Matching through 
showing guest 
relevant info

Showing cribs in 
search results and 
room lists for 
families



Matching through 
giving guest 
actionable info

Bed filters for 
group searches



Matching through 
ranking based on 
guest info

Changing ranking 
based on guest and 
search information 



                                                                  What is Dynamic Ranking?   
   

Millions of 
travellers a 

day  

The 
MATCH 

1.5 million 
unique 

properties 

Every traveller 
has their own  
expectations 

and  
preferences 

 
Dynamic data helps to predict the booker’s 

choice and show the most relevant properties 
 

We want to 
make sure each 
partner stands 
out from the 
crowd 



                                                             How Dynamic Ranking works 

Young Doctor, TH  Student, Budget 
Traveller, JP 

Family 
Traveller, 1 
Child, AU 

Young Doctor, TH  Student, Budget 
Traveller, JP 

Family 
Traveller, 1 
Child, AU 

STATIC 
Different travellers view the 
properties in the same order 

DYNAMIC 
Different travellers view the 

properties in the most relevant order  



                                                             The impact of Dynamic Ranking on your business 

● Great business location 
● Close to Conference Centre 
● Meeting rooms 
● Free WiFi 
● 24-hour bar 

 

‘Hotel Bizniz’ 

Previous 
visibility

Appear in the top search results of 100 RANDOM bookers 

10% conversion 10 bookings 

Possible gain 

Good 7.1 
397 reviews 

New 
visibility

Appear in the top search results of 100 TARGETED bookers 

20% conversion
20 bookings 

Possible gain 

Superb 9.3 
1,026 reviews 

EXAMPLE 



Social Media, Sponsorships 
& Marketing 



Social Media - The Opportunities   

Travel Inspiration & Brand Awareness 

➢ Social Media offers two way communication

➢ Appeal to different demographics - Culture, Locations, 
Age….

➢ Use of Influencers - Continue to improve brand 
perception 

 

Making it easier for everyone to experience the 
world 

    

#TikTokMadeMeBookIt



Marketing Activity: Global to Local …  



Sustainability 



As a leader in travel, we believe it is our 
responsibility to help make sure this 
planet, its communities and our industry 
are able to thrive now and long into the 
future. We want everyone to travel 
sustainable. 



Operating our business sustainably and building a 
culture of sustainability 

Making it easier for travellers to make more 
sustainable travel choices

Catalyze sustainable travel growth through external 
collaboration

Our 
sustainability 
strategy has 3 
pillars 

 



Global - Consumers are now more aware of their 
impact 

82% of partners find sustainable 
hospitality important

However the cost of investing 
and difficulties in finding viable 
sustainable alternatives can be a 
hindrance.

83% of travellers want to travel 
more sustainably in the future

41% of travellers indicate that they 
don’t know how to find 
sustainable travel options.

73% of travellers say they would 
be more likely to book at a 
property that follows sustainable 
practices.



Easier Sustainable Travel with our Travel Sustainable 
Program

Independent 
Certifications Chain Programs

           Travel Sustainable Program

Internal Framework
Categories & Sustainability Practices

Energy 
& GHG Waste Water Protecting 

Nature
Supporting 

Local 
Communities

Internal Score



Current 
Design 
Work in progress

Levels Not Live to 
Guest - A/B



Partnering with our peers
We are a co-founder of the Travalyst coalition – an organisation 
which brings together some of the biggest brands in travel to work 
together towards a unified approach to sustainable travel.



Our mission is to make it easier for everyone to 
experience the world

Connected trip Sustainability  
 

 

Social Media, 
Sponsorships & 
Marketing 

2023 Travel 
Predictions 
Innovation 



Questions?



Thank you


