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Facebook’s mission is to give people the power to share and make the world more open and connected.

---------------------------------------------------------------------------------------------------------------------------------------------------------------

facebook

Quick Facts g Advertlsmg Ops
1.55 billion monthly active users = Display & Text Ads
Instagram had over 400 million monthly active a : = Video Ads
ccounts. : = App Installs
/5% of revenue comes from mobile ads = Claim Offers
Fb video uploads now exceed YouTube = Boosted Posts
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= Source: Statistica.com 2016
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Why Invest as a hotel?

» B2C Room Sales

= | ocal Sales In Restaurant/Spa/Gym etc.
= Promotion exposure

= Brand Awareness

= App Installs (Rewards Programmes)



Reasons users like brands on soclial media

For latest
products
information

Customer
service

Promotions

and Discounts Facebook Twitter Google+ Pinterest Instagram
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99% 97% 70% 69% 59%

Entertaining A%i?ftgrto

content S bl 8 out of 10 SMBs use social media

for their business to drive growth. @

= Source: socialmediatoday.com 2016 P R E M
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Campaign Example 1 — Claim Offer

K¢ Osprey Hotel + Spa posted an offe e Like Page Objective: Increase bedroom
| sales on Friday and Sundays In
Stay Friday or Sunday night for €65pps B&B, Free Room Upgrade & Afternoon January 2016

Budget: €10 per day

Targeting:

Women 28-65 years.

Surrounding Counties within 1 hour
drive of hotel.

Osprey Hotel fb Exclusive @
Expired

676 people claimed this offer P REM
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Campaign Example 1 — Results

« 534 Offer Claims over 13 day
period.

K @” Osprey Hotel + Spa poste ofte ife Like Page
N

Stay Frniday or Sunday night for €65pps B&B, Free Room Upgrade & Afternoon

e 42 626 reach

e 96% of ads consumed via
mobile

« €0.26 per claim

« €139.86 Ad Spend

Osprey Hotel fb Exclusive 1 MObIIe Conve.rSIOn grew by
EXpired 30% V’s previous period. |

676 people claimed this offer P R E M
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Campaign Example 2 — Direct to Website

" ™% Radiate Fitness & Leisure at Rochestown il Like Page

s‘ﬁi Lodge Hotel

No Joining Fees, Direct Debit Option Available. Full annual membership from €53
per month plus complimentary personal training sessions, 1 free month
membership and 30 min treatment at Replenish Spa.

Join our fantastic Leisure Club from €53 per month

View our brochure on all facilities at Radiate Leisure and Fitness including ou
competitive price options. Chat to our team today about your fitness journey.

Learn More

Objective: Drive gym membership
sales over late Dec-Jan.

Budget: €10 per day / €100 total

Targeting:

Men & Women 18-65ys
Surrounding towns within 10-
15mins Drive

Interested in Fitness, Classes,
Nutrition etc..

©



Campaign Example 2 — Results

r".‘-'} Radiate Fitness & Leisure at Rochestown ilr Like Page

L .
b\“éﬁ Lodge Hotel

No Joining Fees, Direct Debit Option Available. Full annual membership from €53
per month plus complimentary personal training sessions, 1 free month
membership and 30 min treatment at Replenish Spa.

competitive price options. Chat to our team today about your fitness journey.

Learn More

68 website clicks.
7,079 Reach

59% of ads consumed via
audience network (via apps)

€0.14 per click
€104.67 Ad Spend

11 x Yearly Memberships
6 X 3 month Memberships

©
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Campaign Example 3 — Event Responses

ODbjective: Drive ticket sales for
Finbar Furey Show

Budget: €10 per day

Targeting:

Men & Women 25-65ys

Locality + surrounding counties of
Wicklow, Dublin, & Carlow

Interested in Finbar Furey, Live
Events, Live Acts, Entertainment.

“PR  Finbar Furey Live at Centre Stage at t...

Fri 7 PM - Centre Stage at the Osprey - Kildare, ...
547 EET oy i BN w Interested
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Campaign Example 3 — Event Responses

“FR  Finbar Furey Live at Centre Stage at t...

- ™
N

— 4 - - LS =~ At —
1 /7 = Mantra Qtame T TN 91L; 1als
2 2 - Ei - Lentre oladge al ine usprlrey - Aldarle, ...

w Interested

.v

112 event responses.
47,908 Reach

83% of ads consumed via
mobile

€3.63 per event response

€400.67 Ad Spend
(5weeks+)



Hotel Examples

The 5 Star Merrion Hotel in Dublin at The 5 Star
Merrion Hotel in Dublin

er 13 at 3:46pm - Editec

More than ninety works come together to form The Merrion Hotel's The FS George V participated in "La Parisienne” the biggest race 100%
collection of 19th & 20th century art. We have recently launched our in- woman in Europe to support Breast Cancer Research

depth audio guide to twenty paintings in the collection and have come

together in celebration with Ashford Castle to offer a stunning trip to both

properties. To find out more visit our web app https://town-and-country-

competition.pgtb.me/jm3STj

»
MrxmioN

- lféur Seasons Hotel Gjeorge V Paris Eve nt Targ eti n g

mber 14 at6:07pm - @

AUQUST 14 - &

Step House Hotel 2 ( e a» Hilton Hotels & Resorts

Enjo\'; an overnight stay in one of our luxurious bedrooms with 3 cc 5 A/( : Double the adventure - and also your Points or miles until 31st August
the award winning Cellar Restaurant/Bar and breakfast the followin S | \ with Hilton HHonors. hitp://bit ly/1NyOvge

@ Comment ~» Share

Learn More

B Comment #» Share
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Pros Cons
v'Measureable _ |
v Affordable 2 Time Consumption— 24/7
v'Highly Targeted . X Some objectives difficult to track

. X Negative Content

v Testing Capabilities _ _ _ |
. X Bid costs Iincreasing due to popularity

v'Stoppable at any time

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii



3 - - - ” e
.3 ";:? ‘
‘:::" LR = -~ =
3> "
el
b~ AL . s

,,._‘
Th an k Yc)uI

X/

ook fo ? D= ’ ‘

» Q.‘ \
2 X \

s /3)0u r fac\eb



mailto:rlavelle@premgroup.com

