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Quick Facts Advertising Ops
 1.55 billion monthly active users

 Instagram had over 400 million monthly active a

ccounts.

 75% of revenue comes from mobile ads

 Fb video uploads now exceed YouTube 

 Display & Text Ads

 Video Ads

 App Installs

 Claim Offers

 Boosted Posts

Facebook’s mission is to give people the power to share and make the world more open and connected.

 Source: Statistica.com 2016
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Why invest as a hotel?

 B2C Room Sales

 Local Sales in Restaurant/Spa/Gym etc.

 Promotion exposure

 Brand Awareness

 App Installs (Rewards Programmes)



@TwitterAds   |   Confidential

Reasons users like brands on social media

 Source: socialmediatoday.com 2016
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Campaign Example 1 – Claim Offer

Objective: Increase bedroom 

sales on Friday and Sundays in 

January 2016.

Budget: €10 per day

Targeting: 

Women 28-65 years. 

Surrounding Counties within 1 hour 

drive of hotel. 
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Campaign Example 1 – Results

• 534 Offer Claims over 13 day 

period.

• 42,626 reach

• 96% of ads consumed via 

mobile

• €0.26 per claim

• €139.86 Ad Spend

• Mobile Conversion grew by 

30% V’s previous period.
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Campaign Example 2 – Direct to Website

Objective: Drive gym membership 

sales over late Dec-Jan. 

Budget: €10 per day / €100 total

Targeting: 

Men & Women 18-65ys

Surrounding towns within 10-

15mins Drive

Interested in Fitness, Classes, 

Nutrition etc..
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Campaign Example 2 – Results

• 68 website clicks.

• 7,079 Reach

• 59% of ads consumed via 

audience network (via apps)

• €0.14 per click

• €104.67 Ad Spend

• 11 x Yearly Memberships

• 6 x 3 month Memberships
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Campaign Example 3 – Event Responses

Objective: Drive ticket sales for 

Finbar Furey Show

Budget: €10 per day

Targeting: 

Men & Women 25-65ys

Locality + surrounding counties of 

Wicklow, Dublin, & Carlow 

Interested in Finbar Furey, Live 

Events, Live Acts, Entertainment.
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Campaign Example 3 – Event Responses

• 112 event responses.

• 47,908 Reach

• 83% of ads consumed via 

mobile

• €3.63 per event response

• €400.67 Ad Spend 

(5weeks+)



Hotel Examples

Brand Event Targeting

Sales Leads



Measureable

Affordable

Highly Targeted

Testing Capabilities

Stoppable at any time

ConsPros

X Time Consumption– 24/7

X Some objectives difficult to track

X Negative Content

X Bid costs increasing due to popularity
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Rebekah Lavelle

Sales & Marketing Business Relationship Manager @ PREM Group

Email: rlavelle@premgroup.com

Thank You!

What is your facebook for 
business experience?

mailto:rlavelle@premgroup.com

